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• Photos Altlantic sapphire
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AUSTRALIA!



WHY ARE SEAFOOD MARKETS CHANGING NOW?
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GROWING, HEALTH-CONSCIOUS MIDDLE CLASS



GROWTH OF THE GLOBAL MIDDLE CLASS



PER CAPITA SEAFOOD CONSUMPTION (2011-2013)
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PRODUCT GLOBALIZATION & ONLINE SALES 

GROWTH





Changes 

in Market 

Demand

Forces 

of Nature

Untapped 

Aquaculture 

Potential

GROWING, HEALTH-CONSCIOUS MIDDLE CLASS

PRODUCT GLOBALIZATION & ONLINE SALES 

GROWTH





Changes 

in Market 

Demand

Forces 

of Nature

Untapped 

Aquaculture 

Potential

CLIMATE CHANGE UNCERTAINTY
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WILD FISH STOCKS AT MAXIMUM



WORLD CAPTURE FISHERIES AND AQUACULTURE PRODUCTION

AQUACULTURE

WILD CAPTURE







UNDERUTILIZED SPECIES



Changes 

in Market 

Demand

Forces 

of Nature

Untapped 

Aquaculture 

Potential

AQUACULTURE EXPANDING RAPIDLY







GLOBAL TRENDS DRIVING THE BUSINESS INNOVATIONS
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Industrial CO2 Feed

Microbial

Factories Food





PANACEA OYSTER COOP, USA
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NORTHLINE SEAFOODS, ALASKA





THIS FISH, CANADA
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Thank You

Monica Jain
monica@fish20.org

www.fish20.org


