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Foreword

The Fisheries Research & Development Corporation (FRDC), the Sydney Fish Market and the Australia—
China Agricultural Cooperation Agreement (ACACA) program agreed to fund the Professional
Fishermen’s Association (PFA) proposed trade mission to China to explore the concept of the supply of
mixed seafood between NSW commercial fishers and China utilising an E-commerce tool. The mission
was invaluable to:

. Explore the concept and its potential;

. Establish essential networks and contacts;

. Understand practical supply issues; and

. Discuss legality issues regarding the supply of permitted and non-permitted species to China.

The trade mission was able to meet our objectives. There is an undoubtable opportunity in the concept
and development of this market to China with significant positive benefits to the Australian seafood
industry. The creation of a more stable market that can handle the substantial fluctuations in the supply
of specific Australian seafood species as well as the willingness of the Chinese market to pay for high
quality products linked strongly to providence marketing and tourism. The PFA currently trialling the
supply of Live Eels to China via GFRESH as of February 2018 (FRDC 2018-087) — an agreement that was
explored and discussed through the trade mission conducted as a part of this project.

The PFA strongly believes that there is an opportunity to market the supply of Australian mixed finfish
China. Further investigation into the opportunity of supplying the Chinese seafood market is needed by
conducting research into the infrastructure chain to supply the E-commerce platform such as GFRESH or
JD FRESH (the fresh food arm of Chinese e-commerce platform JD.com). As well as the marketing and
brand recognition requirements to establish a long term and highly sought seafood brand to China.
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Executive Summary

The Fisheries Research & Development Corporation (FRDC), the Sydney Fish Market and the Australia—
China Agricultural Cooperation Agreement (ACACA) program agreed to fund the Professional
Fishermen’s Association (PFA) to conduct a Trade Mission to China to explore the concept of the supply
of mixed seafood between NSW commercial fishers and China utilising an E-commerce tool. The mission
was invaluable to:

. Explore the concept and its potential;

. Establish essential networks and contacts;

. Understand practical supply issues; and

. Discuss legality issues regarding the supply of permitted and non-permitted species to China.

Delegates were from the PFA, Commercial Fishermen’s Cooperative, Coffs Harbour Fishermen's
Cooperative, the Sydney Fishing Fleet and the Sydney Fish Market. The Mission left Australia on the 31
October 2017 and returned on the 10" November 2017 visiting the Qingdao Seafood Expo, Beijing and
Shanghai.

Background

A major limiting factor for previous export endeavours was understanding how to create a market for a
“run of catch” product that is variable in species and quantity, dependent on season. The trade mission
was the first step in the proposed development of an export strategy targeting niche consumer markets.

The development of these low value, high quantity NSW finfish species to the China market will likely
improve price and demand for these previously underutilised species. The supply of many of these
species to be considered will be provided by the NSW Fish Trawl Fishery and NSW Estuary General
Fisheries

Aims/objectives
The objectives of the project were to:

e To conduct a trade mission to China to introduce representatives from the involved fishermen's
cooperatives to the Chinese Seafood Market and discuss needs to deliver the quality and
guantity required by the market

e Explore the potential of utilizing a E-commercial tool such as GFRESH to supply the Chinese
Seafood Market

This objectives of this trade mission were to

e Better understand the China market and the competitors in that market for Australian wild
caught seafood

e Conduct some initial “on the ground” research to get some perspective about Chinese traveler’s
requirements, wants and desires.

e Begin to understand regional differences within China and its impact/opportunity for their
individual and collective China engagement strategies.

e Commence the development of strategic and collaborative relationships with potential import
partners as well as tourist companies and industries that facilitate outbound tours for Chinese

e Develop a greater awareness of the Chinese culture and how that may impact on the Australian
seafood offerings (both as an exporter and as a visitor destination).


https://www.gfresh.cn/#/homePage

Methodology

The PFA employed the services of Honey & Fox Consultants to prepare and lead a trade mission to
China. The program was developed in consultation with PFA, GFRESH, Sydney Fish Market, Austrade and
the Department of Agriculture and Water Resources.

Results/key findings

The trade mission was able to meet our objectives. There is an undoubtable opportunity in the concept
and development of this market to China with significant positive benefits to the Australian seafood
industry. The creation of a more stable market that can handle the substantial fluctuations in the supply
of specific Australian seafood species as well as the willingness of the Chinese market to pay for high
quality products linked strongly to providence marketing and tourism. The PFA currently trialling the
supply of Live Eels to China via GFRESH as of February 2018 (FRDC 2018-087) — an agreement that was
explored and discussed through the trade mission conducted as a part of this project.

Recommendations

There is an obvious market in China for seafood products produced by NSW fishermen utilising an E-
commerce B2B platform. There are several barriers that need the NSW seafood industry to capitalise
effectively and for the long-term on this opportunity. These are explored further in this report.

Keywords
Export
Market development

Seafood Trade to China


https://www.frdc.com.au/project/2018-087

Introduction

A major export challenge for NSW professional fishing companies has been the perceived need to have
large volumes of a single species that can be sold in bulk on commodity markets. The emergence of E-
commerce platforms and the consequent shortening of the supply chain has created opportunities to
develop niche markets for seafood products that have not been traditionally exported to China.

From 2010 to 2015 the Seafood CRC undertook a large research program on the China market, primarily
focusing on opportunities for the Abalone and Rock Lobster industries (CRC 2010-713, CRC 2013-714, CRC
2012-705. The learnings from the Abalone and Rock Lobster industry about the changing demographics and
the changing expectation of consumers in those markets has identified the potential for developing smaller
niche markets within China.

Australia’s competitive advantage for seafood is not only its clean and green image but also the fact that
we have a huge variety of sustainably wild caught seafood products. This matches the increased demand
from China for such products. The concept of Buyer-to-Buyer (B2B) E-commerce platforms is relatively
new. As of 2018, on platform, GFRESH has been operating for two years and has mainly focused on live
high value product traded globally with China. As such it is the leading B2B E-commerce platform for
seafood. GFRESH is looking to expand its platform to include other forms of seafood including chilled and
frozen products. Alternate platforms also explored during the trade mission conducted as a part of this
project include JD FRESH, the fresh food arm of Chinese e-commerce platform JD.com.

The current industry reform being rolled out in NSW has created an imperative for NSW Professional
Fishing companies to add value to their businesses and develop a niche export market, capitalising on the
changes to the export infrastructure that will support such a development. Exploring the opportunity to
create a niche market for the supply of NSW Wild Caught mixed finfish to China through the GFRESH B to B
E-commerce platform, is a good opportunity to do this.

The Professional Fishermen’s Association applied to the ACACA program for funding to assist the
development of an export strategy targeting niche consumer markets. A major limiting factor for potential
exporters from NSW is understanding how to create a market for a “run of catch” product that might be
variable in species and quantity.

The ACACA program suggested that the project be undertaken in two parts and approved initial funding for
a trade mission to China. This report details the findings from the trade mission and a number of
recommendations are made in relation to how the second part of the project should be conducted.


https://www.frdc.com.au/project/2013-714_30
https://www.frdc.com.au/project/2012-705
https://www.gfresh.cn/#/homePage

Objectives

The objectives of the project were to:

e To conduct a trade mission to China to introduce representatives from the involved fishermen's
cooperatives to the Chinese Seafood Market and discuss needs to deliver the quality and quantity
required by the market

e Explore the potential of utilizing a E-commercial tool such as GFRESH to supply the Chinese
Seafood Market

The objectives of ACACA for 2016—17 were to:

e promote bilateral cooperation in agriculture between Australia and China

e develop the trading relationship

e exchange scientific information to enhance cooperation and develop linkages between Australia
and China.

This trade mission objectives were aligned to contribute to achievement of these objectives through a
program of events and activities that enabled delegates to

e Better understand the China market and the competitors in that market for Australian wild caught
seafood

e Conduct some initial “on the ground” research to get some perspective about Chinese traveler’s
requirements, wants and desires.

e Begin to understand regional differences within China and its impact/opportunity for their
individual and collective China engagement strategies.

e Commence the development of strategic and collaborate relationships with potential import
partners as well as tourist companies and industries that facilitate outbound tours for Chinese

e Develop a greater awareness of the Chinese culture and how that may impact on the Australian
seafood offerings (both as an exporter and as a visitor destination).

Honey & Fox Pty Ltd, a specialist seafood market development consultancy, developed the trade mission
program to ensure a focus on the following agreed priorities and target areas of cooperation for the 2016—
17 ACACA funding round:

e eCommerce innovation

e agricultural products processing

o food safety

e trade and investment cooperation
e exploration of niche markets.

The original project was to undertake a five-day trade mission (comprising 4 industry delegates) to
Shanghai with meetings/ visits to

e GFRESH headquarters inShanghai

e GFRESH clearance and supply chain delivery processors — walk the chain
e Chinese seafood importing companies

e Seafood retailers and food service companies inShanghai

Additional funding for the trade mission was provided by the Fisheries Research and Development
Corporation and the Sydney Fish Markets. This additional funding enabled nine industry delegates to


https://www.gfresh.cn/#/homePage

participate in a ten-day trade mission which included the original planned meetings and enabled the
following additional meetings:

e 2-day attendance at the China Seafood and Fisheries Exhibition in Qingdao (including an importer
meeting program organised by Austrade)
e 4 days in Beijing meeting with the China Cuisine Association (to better understand the food service

sector),



Method

Trade mission planning and preparation

Honey & Fox developed the trade mission program and undertook a number of activities prior to the
mission to help delegates prepare for the experience and to maximise the learnings from it. The key
activities associated with planning and preparing for the mission are detailed below

Information brochure about seafood products available for export

The delegation members developed an information brochure that provided details of the species that were
available for export to China. It was noted however that many (but not all) of the species are not on the
currently Approved import list for chilled and frozen seafood from Australia. It was decided that the
delegation would use the trade mission to provide additional evidence of the demand for species that are
not on the currently approved list.

The brochure was translated into simplified Chinese and printed in hard copy as well as made available as a
PDF. Copies of the brochures are at Appendices 1.

Pre -mission briefing

The trade mission delegates attended a pre-mission briefing session. This session provided background
information about

e the demand for seafood in China,

e the people and companies that were to be visited

e optional cultural activities

e business etiquette

e trade mission behaviour expectations and operating guidelines.

Program development and Itinerary

The program was developed in consultation with PFA, GFRESH, Sydney Fish Market, Austrade and the
Department of Agriculture and Water Resources.

An itinerary was provided in hard copy as well as online (via a mobile app & desktop link). The itinerary
provided information about logistics as well as details of meetings, background to meeting participants and
objectives of those meetings.

A copy of the itinerary is attached (Appendices 2).

Delegate listing

A Delegate listing was produced in English and Simplified Chinese. The listing was used to assist meeting
participants to understand who they were talking to and was provided in advance of most meetings. A
copy of the delegate listing is attached (Appendices 3).



Trade mission events and meetings

A copy of the finalised itinerary is at Appendices 2.

A summary of the key meetings together with a summary of the learning/observations for each location is
provided below

Qingdao

The trade mission started in Qingdao with 2 days at the China International Fisheries and Seafood
Exhibition (CIFSE). All delegates were registered for the event and provided with access to the Exhibition
phone app to assist with exhibition planning. Delegates were also provided with an observation sheet to
assist with consolidating learnings and trade mission outcomes

Initial contact was made with GFRESH including introductions to key personnel and the GFRESH system.
Austrade organised meetings with a number of importers and buyers who were present at the trade show.

Key learnings/observations

e There was a strong “sustainability” presence, particularly within the international sector of the
expo, but also evident in the Chinese domestic companies. While MSC was present it is not the
pre-eminent brand, there were other certification marks and sustainable product statements
visible on many of the stands

e The post -harvest machinery was impressive — lots of cost effective options to support value adding
ideas

e Huge diversity of ideas for labelling, processing, promotions, and marketing

e A huge range of species were displayed for sale that are similar to what we can offer providing
some confidence that there is a potential market for seafood that is underutilised/undervalued in
Australia

Beijing

The meetings in Beijing included a briefing by the Austrade and DAWR staff at the Australian Embassy.
Several opportunities were discussed, in particular the issue of the approved species list for export from
Australia to China. Delegates pointed out that the trade mission was to investigate export opportunities
for undervalued and underutilised species but that this was difficult in some cases due to many of these
species not being on the approved list. Delegates were encouraged to engage with the Department of
Agriculture and Water Resources to help resolve these issues and were advised that the resolution of the
list would take some time to achieve. Delegates agreed that the list provided a useful starting point for
prioritising export development efforts in China.

Understanding the E-commerce environment in China and how to participate in it was a core objective of
the trade mission delegates. The meeting with JDfresh.com provided the opportunity for delegates to
experience their new concept store as well as discuss opportunities for NSW underutilised seafood species
to be sold on the JDFresh platform.

Beijing Delegates visited wet markets and retail stores in Beijing to observe:

e The range of seafood on offer (species, format, country of origin, packaging and presentation
e The price points of different seafood species and product forms

Delegates also formally met with senior representatives from the China Cuisine Association to discuss
opportunities in the food service sector.



In addition to the business meetings in Beijing several cultural events/tours were organised to provide
additional depth to understanding the Chinese market for seafood (note that all delegates paid their own
costs for these activities). The activities included:

1. Lost Plate Tours in Beijing showcased traditional dishes and cuisine styles to illustrate the
importance of food to Chinese culture and the role of seafood within that. Understanding this is
relevant to developing and implementing market entry and promotion strategies.

2. Visits to the Summer Palace and Great Wall also provided insight to the history of China and the
impact that has on consumers.

3. Traditional Beijing Duck dinner which provided insight into the role and tradition of food, and the
importance of seafood, in Chinese culture.

Key learnings/observations

e The business models for ecommerce operators differ in terms of how to access and do business
with them. JD.com is an integrated online shopping platform and logistics infrastructure all in one
company. This means that they purchase the product directly and then sell through the online
platform to distribute through their infrastructure. That way they can provide quality insurance
and guarantee to the product

e The China Cuisine Association advised that everyone going to a restaurant typically eats at least
one form of seafood — fish and seafood is a core part of the diet. They recommended that good
quality seafood should go to restaurants for chiefs to create specialized dishes. Restaurants
promote first before they go out to the wider community

e We visited Jingshen Fish Markets in Beijing to investigate the live seafood competition, market
prices and setup. There is an incredible array of seafood available and quality to meet the strong
Chinese demand for live, fresh seafood. Frozen seafood was also evident at the markets and
JD.com advised that they have some of their suppliers at the markets providing supply and
distribution services to the local area.

Shanghai

Meeting with GFRESH was the major focus of the trade mission while in Shanghai. This included a full
briefing and discussion of how the GFRESH platform works and how to use it. Delegates discussed the
need to have a consolidated collaborative approach to listing products on the platform as well as the
opportunity to capitalise on the high profile that Sydney Fish Market appears to have among Chinese
consumers, particularly in Beijing and Shanghai.

Austrade provided a comprehensive briefing and overview of the opportunities for seafood in China.
Delegates discussed the various strategies that could be pursued to capitalise on those opportunities.
Meetings were also held with the NSW Commissioner in Shanghai and with Tourism Australia to identify
opportunities for collaborating on market development activities.

Visits to Hema and Baoyuan stores showcasing the “new retail” trend in China consolidated understanding
of both opportunities and challenges in accessing and succeeding in the China market. It was disappointing
to see the lack of presence of Australian labelled seafood in these retail stores. Individually tagged live
rock lobster from NZ had a visible presence in Hema. Once again it was agreed by the delegates that the
sheer size of the China market means that it will be difficult for any single exporter/company to invest in
the market development and promotion activities that will be required for success. A collaborative

approach is clearly preferable.



China skinny, a marketing and research agency in China, provided a briefing on the modern Chinese
seafood consumer outlining trends and opportunities that the delegation members could take advantage
of.

Key learnings/observations

e Chinese premium food consumers were generally much younger and had a lot more money to
spend. Competition for the attention of these consumers is intense therefore an engaging
marketing and branding approach is needed. Sustainability is coming into focus alongside an
increasing health trend

e We need to understand and take advantage of new technologies and marketing/retailing
platforms. For example, Alibaba has over 400 million users and more and more other online
platforms are coming on line while WeChat has become the new search engine, in preference to
Baidu or other search engines. This means that Key Opinion Leaders are more important than ever
— people looking to the chefs to help push the products.

e Indeveloping a brand, we need to be cognisant of how Chinese perceive Australia — they typically
do not recognise the map or the flag, they find the boomerang symbol quite threatening but they
do like the kangaroo (it doesn’t matter that we are talking about a seafood product). Green is the
colour most associated (unprompted) with Australia and is closely followed by blue.



Results

The following is a summary of the key outcomes against the original trade mission objectives

Understanding of GFRESH operations and business requirements

A registered exporter with the appropriate licences and permissions for export to China needs to

be sourced before export can commence. GFRESH can provide advice on this.

The profile of Sydney Fish Market, among importers is such that we should find a way to build on

this reputation e.g. marketing product collectively under a “Suppliers to Sydney Fish Market” or

another umbrella.

GFRESH

e provides both a payment system (Gpay) and an import clearance system and as such takes
some of the key export risks away from the export/import relationship

e can provide support and assistance with finding appropriate exporters and importers for the
product.

e will help with promotion and education about the product. We would still need to provide
contents, images and collateral to support this.

e operates an online auction as well as a direct B2B platform. We need to decide which platform
to use for which products.

e works with Alibaba and JD.com so can help us with introductions and market development
with those platforms.

e Isvery flexible and can assist with making sure that the offering is well targeted to market
needs.

Importer processes and business requirements

1.

Sustainability labelling is increasingly becoming important. We need to investigate how best to do
this for the China market.

One of the new consumer trends is for a single serve, packaged product. For introducing a new
product, we were advised to consider a varied packaging offer i.e. — one at 400grams, 1 kilo and
then larger. The small serve allows for people to try something out that is new to them while the
others provide a value package offering

Logistics — clearing time for live product was very fast but for frozen product is 3 days or longer.
This has implications for packaging and logistics — any product exported to China will need to be
able to withstand delays in clearances.

Demand for mixed fish species — “catch of the day” products

1.

There is an opportunity for Australian seafood from both a market and tourism perspective.

Tourism provides a great opportunity to link the destination with consumer goods. To do this we

need to understand the customer journey — what information do the need/want on each step of

the journey. Research has shown that consumers don’t really trust information unless they get it

from a friend or from other people’s recommendations.

In such a crowded marketplace, it is important to have uniform branding and for

companies/industries to work closely together in promotion.

Fresh provides some great opportunities but be aware of the following issues:

e They shop every day — it ensures it is fresh. Therefore, consumers want smaller packages —
they don’t want the product to go off

e Expiration date — they remove the product from the shelf sometimes weeks before the expiry
date



Future business engagement with GFRESH, importers and alternate ecommerce
partners

1. JD Fresh provides a particular opportunity for introducing a “catch of the day” approach. The
difficulty will be the lack of consumer awareness about the range of seafood products available
from Australia — Rock Lobster and Abalone are well known but, outside of these two products,
consumer awareness is low. There are also many competitors in providing seafood to Chinese
consumers — including from domestic Chinese companies. We need to be clear about what our
unique selling proposition is AND investigate whether that resonates well with potential consumer
in China.

2. While demand for seafood overall is increasing we should consider looking at markets outside of
Beijing and Shanghai. The rapid rise of ecommerce and attendant logistics and supply chain
capability is opening up opportunities in 2", 3 and 4™ tier cities.

3. Trial shipments should be undertaken with GFRESH to support refinement of an export offering

4. More in depth In-market consumer, supply chain and channel research should be undertaken to
support targeted niche market development for the “catch of the day” proposition.

5. Acritical issue is the China approved import list for frozen and fresh seafood from Australia as a
large number of underutilised species are not currently on the list. A more in- depth
understanding of the market demand for those products would help get them onto the approved
list



Lessons for future development

e Importance of provenance and transparency (made accessible via QR codes). It was understood
that the Chinese were users of QR codes, but the magnitude of this use had not been appreciated
until the trade mission had occurred. QR codes were everywhere and extensively used. It featured
on the majority of packaging, advertising, menus and even painted on to buildings. This of course
extends to seafood and it became evident that products with QR codes could demand higher prices
than those. As well as being a source of more information, the QR codes can be used to
demonstrate traceability and to tell a provenance story.

e Astrategic targeted approach is required to avoid the common failures of business attempting too
much. It’s better to focus on one or two products and build a market for them in a targeted
geographical location. Evidence and discussion have shown that it is worth considering tier 2 cities
which have less people trying to enter the market in. Beijing and Shanghai can be very challenging
because there is so much competition. There are over a hundred cities in China with more people
than Sydney. It can also take 2 — 3 years for the market to gain interest in a new species.

e The lines between ‘online and offline’ and b2b vs. b2c are blurring — as is evident with the likes of
Hema supermarkets and online retailers such as JD.com and GFRESH.



Recommendations

There is an obvious market in China for seafood products produced by NSW fishermen utilising an E-
commerce B2B platform. There are several barriers that need the NSW seafood industry to capitalise
effectively and for the long-term on this opportunity.

This includes:

1. Resolving the issues with the list of the approved imported species list into China, for species that
are not yet on the Approved import list.
2. ldentified risks and threats to a strong and sustainable market into China include:

a. Need for collaboration to meet supply demand

b. Consistency in product quality

c. Failure of the supply chain infrastructure and logistic arrangements

d. Branding and marketing requirements

e. Meeting changing consumer preferences and rapidly changing business models

3. Toresolve this issue and to ensure uptake of the significant opportunity in supplying seafood into
China will require:

a. Theindustry to collaborate together and supplying the quantities required to the China
market (no one producer currently has the capability to supply the China market of
seafood but as a collaboration this would be achievable)

b. Understanding and improvement in supply chain with support training for suppliers in
handling techniques and use of E-commerce tools

c. Improved domestic supply chain infrastructure and logistic arrangements and better
understanding of these requirements to more effectively supply to market requirements

d. Further market research is required to develop effective and robust branding of the
Australian seafood product that will resonate with the Chinese consumer. This must be
accompanied by targeted and strategic in a market development research efforts

e. Further market research is required to understand advancements in delivery platforms and
value add to existing seafood products.

4. Undertake a targeted trial of an approved species (e.g. eels) into China to investigate market
response.

5. Investigate opportunity to link tourism drive of Chinese market to regional seafood experience and
“storytelling” of the seafood community. Potentially partnering with wine and aquaculture
opportunities.

Further development

Part 2 of the project was to undertake trial shipments with GFRESH to test the market for a “catch of the
day” offering. A summary draft plan to undertake and evaluate these trials is shown below

Project activities

Workshop to commence project of trial collaborative shipment with GFRESH. The aim of the
workshop is to review the findings of the trade mission and refine the proposed project (see
below) to trial shipments of “catch of the day” product to a selected importer in Shanghai using
GFRESH ecommerce platform



Undertake trial with the following activities
a) Select the fishermen and the export registered establishment to be involved in the
collective supply and set up supply agreement
b) Work with GFRESH to export shipments to a selected importer, include monitoring
devices to track product and evaluate supply chain performance to product quality —
ideally send at least 5 shipments

d Review performance of the system — logistics, tradingrelationships, product quality,
market acceptability

Final project workshop to review results of the trial and determine the commercial viability of
continuing

Final action plan and report

Table 1. Project Timeline

Month
Activities 1 2 3 4 5 6 7 8 9 10 11
Workshop 1
Establish participants
(exporters/fishers)

Prepare for
trial/establish baseline
information to
measure success
Undertake trials
Evaluate trials against
success indicators
Final project workshop
Final action plan

12




Extension and Adoption

Multiple articles in the PFA newsletter and PFA Facebook have been released promoting the trade missions
and its objectives. PFA has also applied for additional funding from ACACA to further investigate the
market trade opportunities of mixed finfish into China.

Linked to the trade mission, the PFA live eel trial into China (funded through Farming Together program)
has also been heavily promoted to the end user, commercial eel fishers, linking this project with potential
other species market development into China and the networks and knowledge formed from this project.
A number of other species have asked to have their product included in future market development into
China including Blue Swimmer Crabs, Spanner Crabs, Eastern Rock Lobster, Royal Red Prawns and
RIBBONFISH.

PFA is also working closely with the Seafood Trade Advisory Group to address and resolve trade issues,
such as the Approved species list to China.



Project materials developed

Please refer to the Appendices for copies of project material developed including the Promotional Seafood
Product Brochure, Itinerary and Delegate Listing.



Appendices

Appendices 1: NSW Seafood Brochure (English)

ALUSTRALIANS PREMIUM

CAUGHT WITH CARE FROM NEW SOUTH WALES




Our seafood i1s harvested by the skilled
fishers of New South Wales, Australia,
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Beautiful & Wild

New South Wales is the perfect habitat for many seafood species. It's glistening lakes, rivers, estuaries and deep

blue ocean all teem with life

Sydney, Newcastie, Coffs Harbour and other towns in New South Wales are home to some of Austratia's most
picturesgue fishing harbours, Qur fishers have a passion for what they do, They have a strong connection to

nature and fiercaly protect their unique waterways

New South Wales is the home of the world-famous Sydney Fish Market, a popular stop for locals and tourists alike,
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PROFESSIONAL
FISHERMEN'S ASSOCIATION




Caught in New South

Wales
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NEW SOUTH WALES SEAFOOD

NSW Seafood Partners
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The Professional Fisharmen's Association repeesents commercial fishers from across New South
Wales, from the Tweed River to Eden, The ceganisation is focusad on representing the interests
of its members and achieving & constructive role to Inar2ase the overall economic ane ecological
sustanability of wild harvest commercial fishears of NSW.

Find out more: www.nswpfacom.au

The Cotfs Harbour Fisharmen's Co-operative has been opersting on the foreshores of Coffs Harbour
since the early 1950s. 't is owned by about 50 local fishermen who supply fresh seafood every day.

Find out more; www coffsfishcoop com.au

Formed in 1945, the Commercial Fishermen's Coop s headaquartered in Newcastie, with 130 fishers
supplying seafood, The Cooperative also has a pracessing facility enabling them to produce 3 variety
of products to suit customer demand.

Find out more: www fishcoop.com.au

Sydney Fish Market, krown 25 'Australia’s Home of Seafood, & the largest market of its kind In the
Southern Hemisphere with more than 500 species traded annually. Sydney Fish Market has been
the flagship commerdal and retzil venue for the NSW fishing industry for over 70 years. In Austrzlis
one, more than 300 fishing communities contribute to supplying SFM's weekaay auction, Sydney
Fish Market trades more thar 13,500 tonnes of seafood annually, Sydney Fish Market is also one of
Australia’s most popular fourism destiretions. Onsite SFM has six seafood retailers and 2 rarge of
spedalty food stores, restaurants and cafés.

Find out more: www sydneyfishmarket.comau




NEW SOUTH WALES SEAFOQD

Our Range of Wild Caught Seafood

NSW has a variety of seasonally available seafood. Here is a sample of the wide range we have to offer. For more information about
the species and formats available, please contact eo@pfal.com.au

l;(illg_’,' fin EKel Blue Mackerel ()1'[0.)“5
Anguilla reinhardtii Scomber australasicus Octopodidae

NEW SOUTH WALES SEAFQOD

Our Range of Wild Caught Seafood

Ocean Jacket Mullet Fastern School Whitiy

i
lh

Nelusetta ayrand Mugil cephalus Sillago flindersi




NEW SOUTH WALES SEAFOQD

Our Range of Wild Caught Seafood

Silver Trevally \ustralian Salmon Pipi

Pseudocaranx georgianus Arripis trutta; Arripis truttace  Donax deltoides

NEW SOUTH WALES SEAFOOD

Our Range of Wild
Caught Seafood

Luderick Gireila tricuspidata

“l).\‘:ll Red Prawn Haliporaides sibogae
Yellowtail sead Trachurus novaezelandiae
Ribbonfish Trichivridae

Shovelnose “:I_\ Ray Aptychotrema rostrata

Tiger “illlli‘il(l Platycephalus richardsoni
b yeep

For more information about our range of seafood and
product forms, please contact us eo@pfalcom.au




our passion

TO YOUR PLATE




Our Guarantee

The waters of New South Wales are clean and biologically diverse. Australian
fisheries are internationally recognised as some of the best managed In the
world

The Australian Government ensures this reputation through legislation, including
the EPBC (Environment Protection and Biodiversity Conservation Act) and strict
environmental management at the NSW State Government level

Many of cur fishers are 5th generation fishermen, whose families have lived
and worked on our waters all their fves, Skills and knowledge are passed down
through generations.

We have a long and proud history of harvesting seafood from New South Wales'
waters. Our commerclal fishers are accredited OceanWatch Master Fishermen,
tralned to ensure the fish are caught sustainably with care.
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15 E UTH WALES SEAF

Healthy and

safe

We jo to great lengths to guarantee the high quality and safety of all our
products. Conzumers all over the world can be confident that when they
eat our seafood, it Is healthy and safe

QOur seafood comples with the national food safety standards set out by
FSANZ (Food Standards Australia New Zealand), Our Seafood Exporters
must be licenced to export. They have a comprehensive export compliance
and management system, are regulated under the Export Control
Regulations (1982, and have an approved HACCP (Hazards Analysis and
Critical Control Point system)

Our products leave Australla with a health certificate issued by the
Australlan Government that attests to its safety and certifies that it meets
the food safety standards requirements of Australia and the Importing
country.




For further information

email: eo@pfai.com.;
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NSW Seafood Brochure (Simplified Chinese)
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Appendices 2: Trade Mission Itinerary

Jayne Gallaghar
. Monsging Dimactor
™ Honey&Fox Pty Ltd
+§1438338712

Jayne@boneyandfox. com.a

China Trade Mission

OCT 31, 2017 - NOV 10, 2017
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TRIP SUMMARY

——— Travel to Qingdao - October 31

1100 PM

11:30 PM

Depart from Sydney (Kingsford Smith) Airport (SYD) - Sydney (Kingsford Smith) Airport (SYD)

Arrive at Hong Kong International Airport (HKG) - Hong Kong Intemational Airport & i EIR 4418
(HKG)

Depart from Hong Kong Intemational Airport (HKG) - Hong Kong Intemational Airport 2 7 @75
#15 (HKG)

Arrive at Qingdao Liuting International Airport {TAO) - Qingdao Liuting Intemational Airport (TAO)
Check in at Holiday Inn Expo Centre Qingdao

Wednesday - November 1

Expo Bus - Holiday-inn-Shuttie-Schedule pdf

China Fisheries and Seafood Expo - Qingdao, Shandong
Expo to Hotel Bus - Holiday-Inn-Shuttie-Schedule. pdf
Qingdao Beer Street - Tsingtao Beer Museum

——— Thursday - November 2

540 PM

7:20 P

Check out at Holiday Inn Expo Centre Qingdao
Expo Bus - Holiday-inn-Shuttie-Schedule. pdf
China Fisheries and Seafood Expo

Depart from Qingdao Liuting nternational Airport (TAQ) - Qingdao Liuting International Airport
(TAO)

Arrive at Beijing Capital International Airport (PEK) - Beijing Capital International Airport (PEK)
Check in at Grand Mercure Beljing Central

—— Friday - November 3

JD.Com-JD Fresh
Lunch

Beijing Wet Markets
Delegation meeling
Dinner - Free time

Saturday - November 4
Greal Wall visit - Mutianyu Great Wall
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——— Sunday - November 5
Free Day
Beijing Duck Dinner

—— Monday - November 6
Check out at Grand Mercure Beijing Central
200 AM Australian Embassy Briefing
172500 China Cuisine Association
1220 P2 Lunch with Chinese Cuisine Association

zooem Depart from Beijing Capital Intemational Airport (PEK) - Beijing Capital International Airport
(PEK)

s P Arrive at Shanghai Honggiao International Airport (SHA) - Shanghai Honggiao International
Airport (SHA)

Check in at Pullman Shanghai Jingan

Tuesday - November 7
oo an Austrade ShanghaifTourism Australia
1AM NSW Trade and Investment Office
1230 PV Lunch

NSW Chamber of Commerce

Dinner/Shopping - Free time - Lost Heaven Yunnan Restaurant (16 SR E =@ 17), Mr & Mrs
Bund-Madern Eatery By Paul Pairet, M On The Bund # K& $£ /T, Yang's Dumpling (/N4 #l)

Delegation meeting

——— Wednesday - November 8
The modern Chinese consumer - China Skinny
Supemarket and retailers
GFresh
Dinner

—— Thursday - November 9
10:00 AM Check out at Pullman Shanghai Jingan
3o AM Eel Research Presentation
Free time for private meetings/follow up meelings

8:20 PM Depart from Shanghai Pudong International Airport (PVG) - Shanghai Pudong International
Airport (PVG)

AustCham Shanghai
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Friday - November 10
oo A Arrive at Sydney (Kingsford Smith) Airport (SYD) - Sydney (Kingsford Smith) Airport (SYD)
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TRAVEL TO QINGDAO - OCTOBER 31

Depart from Sydney (Kingsford Smith) Airport (SYD)

ARLNE LIGHT NUMBER TERMNAI

Qantas QF 127 1

Sydney (Kingsford Smith) Airport (SYD)
, Airport Dr,, Sydney, NSW, AU, 2020
& +61 2 9667 9111

Qur airport is ane of Australia’s most important pieces of infrastructura. It is our intematicnal
gataway and an essential part of our transport network that connects Sydney to 46 international,
23 domestic interstate and 28 regional destinations.

Arrive at Hong Kong International Airport (HKG)

ARLINE FLIGHT NUMBEH TERMINA

Qantas QF 127 1

Hong Kong International Airport 3 # i R #818 (HKG)
1 Cheong Hong Rd., &, &8
+852 2181 8888

Depart from Hong Kong International Airport (HKG)

TERMINAL

Cathay Dragon KA 954 1

ARLINE FLIGHT NUMBER

Hong Kong International Airport % # B R i 18 (HKG)
1 Cheong Hong Rd., Zi#, &
+352 2181 8888

Arrive at Qingdao Liuting International Airport (TAO)

\RLINE FLIGHT NUMBER

Cathay Dragon KA 954



' 1‘ Qingdao Liuting International Airport (TAO)

No.99 Minhang Road, Qingdao, L %:, China, 266108
“ +86 532 8471 5777

Check in at Holiday Inn Expo Centre Qingdao

hitp:/chinaseafoodexpo. com/hotelshaliday-inn-hotal/

WEDNESDAY - NOVEMBER 1
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®)

y B:30 AM

Depanurg

Expo Bus

9 Holiday-inn-Shuttle-Schedule.pdf

China Fisheries and Seafood Expo
Intersection of Binhai Avenue and Wenguan 2 Lu
Wenguan Town, Jimo City

Qingdao City. Shandong Province, China

Tel: +86 532 55656060
HE WD
tth: WHAEARRL, SEXESER BRI

9 Qingdao, Shandong
Qingdao, China

Qingdao is a city in eastern Shandong Province on the aast coast of China. It is the largest city in
its province. Administered at the sub-provincial level, Qingdao has jursdiction over six districts
and four county-lovel cities. Qingdao had a population of 9,048,200 with an urban population of
6,188,100. Lying across the Shandong Peninsula and looking out to the Yallow Saa, it berders
Yantai to the notheast, Weifang to the west and Rizhao fo the southwest. Qing in Chinese
means "cyan” or "greenish-biue”, while ddo means "island”.Qingdao is a major seaport, naval
base, and industrial cantre. The world's longest sea bridge, the Jiaozhou Bay Bridgs, links the
main urban area of Qingdao with Huangdao distnct, straddling the Aaozhou Bay sea areas. R Is
also the site of the Tsingtao Brewery, the second targest brewery in China.ln 2016, Qingdao ranks
76th In the Global Financia Centres Index published by the ZYen Group and Qatar Financial
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Centre Authonty, the cther Chinese cities on the list being Heng Keng, Shanghal, Shenzhen,
Beijing and Dakian. In 2007, Qingdao was named as among Ching's top ten cities by the Chinese
Cities Brand Value Report, which was released at the 2007 Beijing Summit of China Cities
Forum, In 2009, Qingdao was named China’s most livable city by the Chinese Institute of City
Competitiveness.

Expo to Hotel Bus

9 Holiday-Inn-Shuttle-Schedule.pdf

Qingdao Beer Street

httos/Awww.iripadvsorcom awAtiractio

9 Tsingtao Beer Museum
Shibei Qu, Qingdao Shi, Shandong Sheng, China, 266000

THURSDAY - NOVEMBER 2

Check out at Holiday Inn Expo Centre Qingdao

Expo Bus

9 Holiday-Inn-Shuttle-Schedule.pdf

China Fisheries and Seafood Expo
Intersection of Binhai Avenue and Wenquan 2 Lu
Wenquan Town, Jimo City
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Departurs
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Qingdao City, Shandong Province, China
Tel: +86 532 55656060
TS ES 1D
it HSEVETRRE, EEXESRR TR

hitpJichinasaaioodexpo comfiocationmagp/

Depart from Qingdao Liuting International Airport (TAO)

ARLINE FLIGHT NUMBER

China Eastern Airines MU 536

F il Qingdao Liuting International Airport (TAO)
: _ No.99 Minhang Road, Qingdao, LU 4, China, 266108
- +86 532 8471 5777

Arrive at Beijing Capital International Airport (PEK)

ARLNE FLIGHT NUMBER TE HMINA|

China Eastern Airlines MU 536 2

Beijing Capital International Airport (PEK)
Capital Airport Rd, Beijing, 45, China, 100621
+86 10 6454 1100

Check in at Grand Mercure Beijing Central

CONFIRMATION NUMBER BOOKED THROUGH
1419670269 Booking.com
A R FEE

6 Xuanwumen Nei Avenue., Xicheng, Beijing, 100031, China -
FERMNAXEEE, BRE, (AL, 100031)

hitps /isecure.booking com/myraservations an-gb himi?

aild=336690& auth kev=yWimmPNUzHMQrdd v&&source=conf emaill&pbsowrce=co
of_email_hote!_ramed&et=UmFuZCHSVYkeZRivhOYaa2a/3xUOLbbBhaKcyB Stak
MmyMERKCOQiIABGaezNSat/Fpe2aCvi 4Q2k5P YmegaySHI/XUdgXVHamdTQ
tHhSINMGW7MoNyX3CAPWIASZyJC2ZREL DBuXk=
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FRIDAY - NOVEMBER 3

000 AM .Tl:éCom -JD Fresh

12:00 PM Lunch

Beijing Wet Markets
Jingshen Fish Markets
China, Beijing Shi, Fengtai Qu, Ti#&E #2328

hilp M'wwwienfestocean.ara/ennews-and-publicatons/newsheart-of-the-

(s elpiace (ko www lenfestocean.org/eninews-and-publications/newsheart-of-
the-marketplace](http /'www lenfestocean.org/en/news-and-
publications/news/heart-of-the-marketplace))

Delegation meeting
We will use this ime to meetin the hotel lobby to

e compare notes and impressions from meetings so far

e foreview itinerary to see if we need to make changes to take advantage of
opportunities

* 1o start preparing the trip report

Dinner - Free time
Suggest the following as an option

hiip Josiplate camvbeiiing-food-tours/
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SATURDAY - NOVEMBER 4
@\, Great Wall visit

- Example of the tours on offer is below

I1-F 1d-Wine 314 OPFKC

Pk

|ator-L x
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9 Mutianyu Great Wall
Mu Tian Yu Chang Cheng Huairou Qu. Beijing Shi, China

SUNDAY - NOVEMBER 5

@ Bt Free Day
There are lots of things to do and see - here are a few options

https ), 0! ng/Pr -Belling-Haf-Da)

httos /A viator,comitours/Beiina/Private-Beiiina-Walking- Tour-of-the-F orbidder
( 21-11301P27

rttn: www. 7 SBdistrict. com
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Beijing Duck Dinner
We can choose between a few restaurants

w.thatfoodcray com/beijing-cray-duck-de

ww lripadvisor.com suwRa

'-'IJ‘”',_"" «_J-[' 2k ~"""",i"'_ g-Beljing

- g.him

laurant Rewvew-t



MONDAY - NOVEMBER 6

Check out at Grand Mercure Beijing Central

( m I Australian Embassy Briefing

Please minimise electronic equipment and bring youwr passport. You will need itto
getinto the Embassy
21 Dongzhimen Outer St, Chaoyang Qu, Beijing Shi, China, 100001

AR WL FREEE, Address

China Cuisine Association



ard
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The peak industry body for Chinese Chefs. The CCA have partnered with
Australian Wiid Abalone and Australian Pork to help promote their products in
China

Lunch with Chinese Cuisine Association

Depart from Beijing Capital International Airport (PEK)

AFRLINE FLIGHT NUMBER  TERMINAL

China Eastern Airlines MU 5126 2

Beijing Capital International Airport (PEK)
Capital Airport Rd, Beijing, dL 5, China, 100621
+86 10 6454 1100

Arrive at Shanghai Honggiao International Airport (SHA)

ARLINE FLIGHT NUMBER ERMINAL

China Eastemn Airlines MU 5126 2

Shanghai Honggqiao International Airport (SHA)
i 700 Yingbin 1st Rd, Shanghai, L, China, 200335
L +86 21 6268 8899

Shanghai Honggiao Intemational Airport (IATA: SHA, ICAQ: ZSSS) (Chinese: £ B4 Vi Bk #15)
is the main domestic airport sening Shanghai, China, with limited international fiights

Check in at Pullman Shanghai Jingan
ERBRIREES

330 Meiyuan Read, Zhabei, Shanghai, 200070, China -
H3 R 2E330+, (<ILRE, (L, 200070)

hitps secura booking com/myresernvations en-gb htmi?
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StworBVvEOE uaZQged IBIbIYAJGE L Q28d

p33mY/7TndS5agAJwe XivMCnNhQgZS zPc=

TUESDAY - NOVEMBER 7

@ 10:00 AM
1 hre 3Gm

Austrade Shanghai/Tourism Australia
Austrade Shanghai (BXF| L S S AT IR L)

2101 CITIC Square 1168 Nanjing Road West Shanghai China
Tel: +86 21 6103 5656

Fax: +86 21 6321 1222

NSW Trade and Investment Office

TBC

Mr Tony Zhang

Commissioner, Trade & Investment — North and East ChinaUnit 4303, CITIC
Square

1168 Nanjing Road West

Shanghai, 200041 China

Phone: +86 21 5292 5561

Lunch

NSW Chamber of Commerce
TBC

Meeting with NSW Chamber of Commerce conacts

Dinner/Shopping - Free time
For shopping check out Nanjing Rd

hito wwwimeoutshanghai conyShopping Style hitm
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Suggest going to the Bund or Xintiand

hitps/iwww.chinahighlights.com/shanghal/attraction/xintiand|_htm

hitoswww.chinahighlights.comishanghai/attraction/the-bund htm

Lost Heaven Yunnan Restaurant (£ ' X2 a8 /7)
1-2/F, 17 Yan'an Rd. East
+86 21 6330 0967

Yunnan Cuisine

T Mr & Mrs Bund-Modern Eatery By Paul Pairet

- 4 6/F, Bund 18, 18 Zhongshan Rd. East-1

Mr & Mrs Bund Is French, In the manner of Chef Paul Palret: bom, traveted, and globally
stamped. Conlemporary, not stuffy. Relaxed, and chic.

", -
J -
.

S B N
§ YRy -

M On The Bund kK E@m#ET
7/F, No. 5 The Bund
+86 21 6350 9988

b

Pl ™™ Yang's Dumpling (/' 5 4 8¥)
SOAPNN T 13968 KRR 148, LB, L, B

Delegation meeting
We will use this time to

e compare notes and impressions from meetings so far

* 1o review itinerary to see if we need to make changes to take advantage of
opportunities

= 1o start preparing the trip report

WEDNESDAY - NOVEMBER 8

The modern Chinese consumer - China Skinny

China Skinny is a full-service markeling, research and online agency thal has
delivered successful projects for clients across a wide range of industries. Honey &
Fox have worked with them with a number of clients. They undertook a small piece
of research for SFM. Sign up to their great newsletter here
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htos: /Avww.chinaskinnv.conynewslatia

Supermarket and retailers
We will visit

1. City Super - which is a high end supermarket
For mer more info see hiips. \www.cllvsuper com.onian/
2. Hema Supermarkets
B1/F, 1138 Pudong Nan Lu 87 BIef 11388 B 14
Nearest Metro Station: Shengcheng Road
Cross Streetin English: near Zhangyang Lu
Cross Streetin Chinese: 737 B8

htio /Avww smartshanahal. comivenus/ 141892 hema foad markal

The KFC cancept store mentioned at Seafood Directions is in Hangzhou (2 hours
by high speed train from Shanghai) but here is a link

htlos Machorunch comy201 7090 3/alibaba-debuts-smile-4o-nay/
@ 2 h GFresh
Gfresh.cn is an online market place for cross-border fresh produce under Reg's

Group. Since 1999, Reg's Ivestment Co., has operated as a Shanghai based
logistics organization, with 100 branches nationwide, operating self-owned cold
chain transportation truck fleet, providing custom clearance, delivery to door
service for fresh and live seafood. The company experienced first-hand the issue
that were limiting global fresh trade, there was a need for a new way of doing
things. So Giresh was built, with support of Reg's logistics and fresh trade
experience

We will meet with the VP and cofounder Anthony Wan and key Shanghai based
staff. They will explain the GFresh system to us and show some of the back room
operations.

hitos Awww gfresh envendclisnt/productidea 1sp

2 hr Dinner
GFresh will join us for dinner which will be at a new concept restawant combining
hotpot {traditional cuisine style) with a fresh market place

THURSDAY - NOVEMBER 9
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Check out at Pullman Shanghai Jingan

Eel Research Presentation

Daxue Consulting is a market research agency who are undertaking some market
research for the Eel project. They will provide an initial findings presentation to us in
Shanghai. For more information about Daxue hiin:/dasecorsuling corr

Free time for private meetings/follow up meetings
Use this time for private meetings or followup discussions and visits
Options include visiting Disneyland (we are still working on this)

https Jiwww.shanghaldisnevrasort.comien

Depart from Shanghai Pudong International Airport (PVG)

ARLINE FLIGHT NUMBEF TERMINAL

Qantas QF 300 1

Shanghai Pudong International Airport (PVG)
No.300 Qihang Road, Shanghai, £ i#7f1, China, 201202
+86 21 2333 0999

AustCham Shanghai
TBC am Irying to get a meeting with Craig Aldous who is the President of Aust
Cham Shanghai and has (in a past life) worked with seafood in China

FRIDAY - NOVEMBER 10

Arrive at Sydney (Kingsford Smith) Airport (SYD)
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ARLINE FLIGHT NUMBER TERMINAL
Qantas QF 300 1

Sydney (Kingsford Smith) Airport (SYD)
Airport Dr., Sydney, NSW, AU, 2020
+61 2 9667 9111

Qur alment is one of Australia’'s mest impordant pieces of infrastructure. It is our Intemational
gateway and an essential part of our transport network that connects Sydney 1o 46 intemational,
23 domestic interstate and 28 reglonal destinations,
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Diego Hans Bagnato

B8 PRESIDENT OF THE NSW PROFESSIONAL FISHERMEN'S
\ ASSOCIATION - OCEANWATCH MASTER FISHERMAN

Fi R M R R B 2y - SRR EF R P T R T
fry B AU B

v.swpfa.coma

Tricia Beatty

CHIEF EXECUTIVE OFFICER - PROFESSIONAL FISHERMEN'S
ASSOCIATION il R L MLk R b - SR HRE T T

Geoffrey Blackburn

CHAIRMAN OF THE COFFS HARBOUR FISHERMEN'S
CO-OPERATIVE - CHAIRMAN OF OCEANWATCH

R RTHE ER A R Ko SO RV BRI S S [

nlimasterfishermen.oceanwatch.org.au/mas fishermen/fisherman-3
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Gus Dunnoun
EXECUTIVE MANAGER - SYDNEY FISH MARKET
ERfai i -HiTEs

www.sydneyfishmarket.comau

Gut commenrced with the NSW Fieh Markeling Authorily in 1981 and was appointed Supply Manager
i s Exsc utive Maruges vfocd trading In 2016, Gu espoaible for overdd sesfoc i
fing scan § ! oly | o will s
Iy retall b ' plu f "t 0 Com ) [} ]
.‘l ' J Cony ( If ISYWY | | y
Com t and ir ) r isher fustry A latior
o
¥

Robert Gauta

SECRETARY/GENERAL MANAGER - COMMERCIAL FISHERMEN'S
CO-OPERATIVE LIMITED

Uk B & (R R B K/ B

www. nshcoop.com.al

bert is the Secotary and General Manager for the Commerdial Fishermen's Co-opsrative Ltd, and a
o feshierman of 1 t Thane
| 3 i profitab Vale
all W Federation of { atl
st I et E | ) f
Andrew Mitchell
GENERAL MANAGER - COFFS HARBOUR FISHERMEN'S
CO-OPERATIVE
FrmER R A FaL- S e
e
d




NSW SEAFOOD DELEGATION OCTOBER/NOVEMBER 2017
2017510 H /11 A Freg la/R A Al
Erik Poole

SUPPLY AND BUSINESS DEVELOPMENT MANAGER - SYDNEY FISH
MARKET

A Je fa - L S5 I F A 4

www.sydneyfishmarketcom.au

Erik bogan working at Sydaey Flvh Market (SEM] in 2005 in Quality Assuranca - Inspecting and gracing
nound seafood prior to auction, Currently, Erk's rale in the Seafood Trading department of SFM
encompasses supply, business development, QA & food safety, Frice to SFM. Lrix completed Bachelor of
Applied science (Fisheries stence) d over 5years experience 25 3 skippes (Master 5)in the
Sealood Industry in Australa & Papus N

Stephanie Williams

MARKETING AND COMMUNICATIONS MANAGER - SYDNEY FISH
MARKET

e i - BT AL A

www.sydneyhshmarket.comau

anic oinee

ance lor the Australian seafood

Studies magoring In public relaton: and a4 Dploma af Leagership and

COFFS HARBOUR

FISHERMEN'S
ce0P

PROFESSIONAL
FISHERMEN'S ASSOCIATION
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Jayne Gallagher
MANAGING DIRECTOR - HONEY AND FOX PTY LTD
WOACRIE B R BT ] -

Jayne s Managing Director and Co-Founder of Honey arvd For Pty Ltd snd recognised nationally and
internationally for ber work. Zayne 3 an atesrational business snd macket cavelopment pralessional
wilh extensive skifis and and experience within the food education sector. S
weporinnce working In the Ching, Hong Kooy, Singapore ant

* Flas Over 10 yoars

Japan iviareet place. Jayne was the princdpal
architect and taciitator of the Australian Wikd Abadone Program, a collaborative marketing grogram
targeting Ching, Kong Kong. Japan, Singapore and Australls, She currently teaches at the Institute of
Food and Grocery Management aned the QUT EMBA program

Helen Johnston

PARTNER - HONEY AND FOX PTY LTD
POCH TSR IR LA & - A

Helen s & Pariner and Co-Founder of Honey and Fox Py LLd She is 2 markéting and creative design
professionsl with expesience in a variety of food, beverage und governiment sectors. For Lhe past ive
years she has been woeking with Australid's agribusiness sector, developing and executing branding
marseting arsd digltayl medis strategies and communications. Helen has extensive experience in natonal
and Internations! event management, showeasing Austrafan food snd beversgs busnesses. Helen 18 4lso
acommmercial rtist and runs ber own successful small busine:s targeted at bocal and towr lsm markets

AN AT ARL TSt AR o B R R A

AR F AN T ) P R S A== 8 37 2 it

F0~ % 4

oY o TR LR
BT ZAR W n

- -
Simon (Song) Liu
TRADE AND MARKET ANALYST - HONEY AND FOX PTY LTD
THE G S A PR 22 ] - B SRl By it O
Siman is 3 Trade and Market Analyst for Horey and Fax Pty Lid and China Advisar for the Seatooad Trade
Advisory Group, Previously he was a trade and market access officer for the Agriculbure Cournelior
Cifice of the Australian Embaswy in Beijing Tor 10 years before 2006 He has worked with Australia's

seafood mdustry as a trade policy anabyst foe Seafood Services Australia and the FROC He ls a NAATT
tuaified professional traralator and holds an MSc [Food Technology| from the Unaversity of Queenstandg

SR8 LU B+ BT U= TSI A=) ]

VMR A M ARA T, 3105 - ks o

T BRAKTHIERRIERL T Y ER
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Honey & Fox



